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REGISTERED OFFICE
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T: +91-11-29565344 | F: +91-11-29563099

Ref-LTF/ SE/ 2025-26/ Date: May 15, 2025
To,
BSE Limited National Stock Exchange of India Ltd.
Phiroze Jeejeebhoy Towers Exchange Plaza, C-1, Block G,
Dalal Street Bandra Kurla Complex,
Mumbai- 400001 Bandra (E), Mumbai - 400 051

Ref. Code: 532783. Scrip ID: LTFOODS

Sub: Presentation for Investors/Analysts Conference Call (Group Meet) to be held today i.e.,
Thursday, May 15, 2025 at 04:30 P.M. (IST)

Dear Sir /Madam,

With reference to the subject cited above and pursuant to Regulation 30 read with Clause 15 of
Para A of Part A of Schedule III of the SEBI Listing Regulations, 2015, please find enclosed the
copy of Investors/Analysts Call Presentation pertaining to the Audited Consolidated and
Standalone Financial Results and operations of the Company for the quarter and year ended 31st
March, 2025.

The Presentation is also made available on the Website of the Company at
https://Itfoods.com/investors. The recordings and transcript of the said Call will be disseminated
to the Stock Exchanges and will be hosted on the Website of the Company within the prescribed
timelines as per the SEBI Listing Regulations, 2015.

Request you to please take the above information on records.

Thanking you.
Yours truly,

For LT Foods Limited
MONIKA ity soneder
JAGGIA i

Monika Chawla Jaggia

Company Secretary

Membership No. F5150

Encl: a/a
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LT Foods: An Indian-origin Global FMCG Company

Legacy

70+ years of

Industry experience

(from a small company to a
Billion dollar powerhouse)

Innovation &
Portfolio

Expansion

New Launches
Keeping in pace with
changing consumer

preferences

DAAWAT®, Royal,

Golden Star, 817

Elephant, Ecolife,
Devaaya

State-of-the-art facilities;

Strengthening Supply Chain
through Digital
intervention &

automation

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25

Sustainable

Growth

FY25 Revenue: INR 8,770 crs

[16% CAGR in 5 years]

FY25 Profit: INR 612 crs
[21% CAGR in 5 years]

Market

Capitalization

INR 13,230 crores
(as on 28 Mar’25)

/~
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NURTURING GOODNESS

Global

Footprint

Presence in 80+
countries

(well-entrenched global
distribution network)

Sustainability

Initiatives

Driving initiatives
across the Value
Chain



Our Global Distribution Network &) LTFoOoDS

L o
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~7” Export to Countries . . aqpe . .
S ’ LT Foods enters Saudi Arabia to tap $2 billion rice & rice- N _
St C i T ) THAILAND =
8¢ storage Capacity M| hased food market ‘
&gh Manpower
_ LT Foods, a global Fast-Moving Consumer Goods (FMCG) Company in the consumer
ﬁ' Office tasuion food space, has announced its official entry into Saudi Arabia.
—~—
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FINANCIAL
HIGHLIGHTS

12M & Q4 FY2025




12M FY25 Financial Highlights & LTrooDs
J Revenue* L J Gross Profit L J EBITDA L

20/0 8°/°
1,067
- H

EFY24 m FY25 mFY24 HFY25 mFY24 m FY25
* accelerated brand investments; * % to revenue from 32.5% to 34.5% * % to revenue from 12.6% to 12.2% mainly on
+ Growth across segments and geographies due to decrease in input costs account of higher freight & advertisement
. EBIT l . PBT ' . PAT '
6% 6%
/ /

mFY24 mFY25 m FY24 mFY25 mFY24 mFY25

. . - *Revenue includes Revenue from Operations and Other Income
Figures in ¥ crores unless specified
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Q4 FY25 Financial Highlights & LTrooDs
J Revenue* L J Gross Profit L J EBITDA L

20°°_~ - W
i/'

8%

B Q4FY24 B Q4FY25 B Q4FY24 B Q4FY25 B Q4FY24 B Q4FY25
» accelerated brand investments; e 9% to revenue from 32.9% to 36.6% * % to revenue from 12.5% to 12.8% due to
- Growth across segments and geographies due to decrease in input costs higher margins, offsetting higher freight

and advertisement spends

) EBIT L J PBT L J PAT L

9%

9% 1%
/ /

mQ4FY24 m Q4FY25 m Q4FY24 m Q4FY25 B Q4FY24 N Q4FY25

. . - *Revenue includes Revenue from Operations and Other Income
Figures in ¥ crores unless specified
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Other Financial Metrics &) LTFoOoDS

Higher inventory days on account of strategic

paddy procurement, as greater demand is Inventory Days 242 277
anticipated in key markets;
Trade Payable Days 85 113
Trade Receivable Days 32 31
Working Capital Days 188 196
Return on Capital Employed % 21.7% 21.0%
Return on Equity % 19.2% 16.8%
Interest Coverage (times) 10.1 10.0
Net Debt / EBITDA 0.53 0.56
Net Debt / Equity 0.14 0.16

Figures in ¥ crores unless specified
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Financial Highlights (Segmental)

/~
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NURTURING GOODNESS

SEGMENTS BASMATI & OTHER SPECIALITY ORGANIC FOOD AND
RICE INGREDIENTS
Period Q4 Q4

Revenue Share % 86% 86% 11% 10% 2% 2%

Revenue (INR in Crs) 7,561 1,955 933 229 188 45

Revenue Growth % 10%* 8%* 29%** 10%** -7%*** -22%***

(normalised @ (normalised @

21%) -3%)

Volume Growth % 13% 7% - - - -

(Branded business (Branded business
@13%) @13%)
Gross Margin % 33% 36% 42% 39% 39% 38%
EBITDA Margin % 13% 14% 11% 10% -6% -5%

*supported by strong demand across geographies;
** growth driven by expanded distribution in Europe and the US;

***Discontinuation of ‘Daawat Sehat’ impacted sales growth, direct sales from JV included;
Figures in ¥ crores unless specified
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Our Value Creation Journey

Financial Highlights (INR in Crs)

FY15

Fyi6  FY17 FY18 FY19 FY20 FY21  FY22

FY23  FY24  FY25

/~
2 LT FOODS

NURTURING GOODNESS

CAGR
FY15-25

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25

A
(2018)

(2021)

“BBB+
(2016)

.BBB-

(2013)

*CRISIL & India Ratings

Revenue 2,780 2980 3,322 3,650 3915 4,173 4,773 5,451 6,979 7,822 8,770
Gross Margin % 25.3% 29.4% 27.6% 26.8% 24.9% 28.8% 33.7% 33.7% 34.4% 32.5% 34.5%
PAT % 28% 24% 39% 4.0% 35% 48% 6.1% 57% 6.1% 7.6% 7.0%
ROCE% 13.3% 14.7% 16.0% 14.7% 12.2% 13.7% 15.9% 15.8% 18.0% 22.0% 21.1%
Credit Rating Outlook
o. O.
A+
(2023)

12%

16%

23%

10
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NURTURING GOODNESS

BASMATI & OTHER
SPECIALITY RICE

rovas Y f revns frov- N €0 Highlights

smdu Rl((

e_ T
, DAAWAT
Rozana

(e
PREMIUM

e

#1 jasmine rice brand in the USA



Expanding Horizons, Maintaining Leadership & LTEO9Ds

S;g\rlne?“r:‘tjl North Continental Middle
America Europe East & RoW
(12MFY25) o P
Mix % 33% 41% 14% 11%
YoY Growth % 9% 19% 2% -

« Leadership in majority of | « ‘Royal'’ commands a 55% |+ Growth focused on key * 11% growth in the Middle
E-comm / Q-comm market share; accounts / brands; East markets offsetting

platforms; « Golden Star now #1 « Focus on expanding de-growth in RoW

Jasmine rice brand; market distribution;

« Omni channel Presence |+ Omni channel Presence |+ Omni channel Presence | - Omni channel Presence

DAAWAT DAAWAT
ARG OUr 4 ROYAL DAAWAT B Devaaya:
FINEST BRING OUT FINEST
. —YOUR— T S bL;J_J =
o FINEST R 0 L}ﬁ
Devaaya- W:: i EL E‘i’._l'fA NT ﬂ W@

Figures in ¥ crores unless specified
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Bringing Food closer to its consumers globally! & LTEO9Ds

URTURING GOODNESS

)DS

DDNESS

JA
23 LTFO

JRTURING G¢

United Kingdom Saudi Arabia Golden Star (USA)
» 5-years revenue target of £100 million; « 5-years investment estimated at SAR 185 « #1 Jasmine rice brand in the USA
+ Partnered with 4 leading retailers in the million;  (Thailand) naturally fragrant, long grained,
UK with focused plans to scale up; « 5-years revenue target of SAR 435 million; slightly sweet taste and soft texture;
Incremental revenue of INR 55 crores from LT Foods owns 51% stake, with an option to
rice and value-added products. acquire the remaining 49% in FY26;

Figures in ¥ crores unless specified
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ORGANIC 0 f NURTURING GOODNESS
Good for the People. Good for the Planet. ORGANIC FOODS
Live the ecolife® & INGREDIENTS

Highlights

Organic Certification Food Safety Certification Social Certification
‘
53 (uspa Yy % ||:s|-_, CS EURO
/ orcanic /. 4 ‘ <3 CERT
'  Naturland
/ RoANIC W2 4 .
» o B)\SMATI Rle B |( . , T Regenerative
& S\ AL =) BASMA” p R0) organic
C’CQZ:/(’ CHANA DAL RED KiDNEY BEA Y AR Y SFJLF | /s Certified"

AN 2 /AR N4/
\ ) \“’“‘.’ V " ' ‘ N L ' . - : - e ,\,‘4!
&0 / » ’ \ . —h + ) Ml rra
P ' n biiinid ) Y Rl i
' ’ » - :
.,’/ ,‘ .. '.’ w7 : v ’/. & _




Nature Bio Foods: Pioneers of Indian Organic exports & LTFooDs

a7 gimplY
+1,10,000 [B¥ | &W sz tasty g
Ha of o I orgamcs
farmland |\ 10 EE T :

+80,000 farmers

Explore more at:
Humans of Organic

Figures in ¥ crores unless specified
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https://humansoforganic.com/

AUTHENTIC

& Basmati Rice

AETWI 35000

NURTURING GOODNESS

~
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2 Nl [k ARIKARI

‘KARI KARI

OASTED B

CECRACKER
PERNUT MiX
et <
. ‘

S

i

fuit | KARIKARI

ED RICE CRACKERS [

w5

AW s

Our Newest
Launch =

SWEET & SALTY

ROYAL

Lucknowi
Biryani Kit
s

GLUTEN FREE
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NEWEST LAUNCH

Ready-to-Cook (RTC) Snacks Ready-to-Heat (RTH)

anfen anlen

A ¥ O 9., ©  ROYAL
ROYAL i’ < ROYAL  wHITE jasmine
ciickenavers  ROYA CILANTRO LIME
S SPICY KOREAN -

Nl [ ARIKARS

RiCE CRACKER
PEANUT MiX

i)
Smce™
e

) RICE CRACKERS |5y

EPPER
SWEET & SALTY

GLUTEN FREE

. ’
4 a A
-~ n‘%‘
Sy

,,7—//

DAAWAT® Biryani Kits now

available in Loblaws (Canada) * Doubling existing capacity:

* +1mn pouches being produced monthly; Rice Crackers from the

Niigata region of Japan

+160% growth
in Biryani Kits

+150% growth
in Kari Kari*

+13% growth
in RTH

Streamlining product portfolio to focus on high-demand and high-margin products;

*includes direct sales from JV (Kameda LT Foods)

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 7
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UPDATES
12M & Q4 FY2025




Update on Insurance Claim (9 Apr'25):

Daawat Foods has received INR 265 crores (incl. interest of INR 93crs) against 100% bank
guarantee, valid till final disposal of the ongoing appeal at the Hon'ble High Court of
Madhya Pradesh.

Stake Acquisition (37 Dec’24):

LT Foods completed the acquisition of balance stake in NBFL (17.5%), making it a 100%
wholly-owned subsidiary of the Company.

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 19



Core Unchanged, Look Refreshed & LTFooDs

£ ~
€, roncs == &) LT FOODS

DAAWAT ’
DM WAT BRING OUT
The FINEST —YOUR—

FINEST

80

\ DAAWAT '/ DAAWAT A
[ BLRAN] BIRYANI - |
o BASMATI RICE

NURTURING GOODNESS

Nurturing by Nature
Authentic and Trustworthy
Dynamic and Self-Driven

R ==
€ C % ltfoodscom * O 0@
QLIFOODS o - o+ swos - Sa- o s o masos ® <
Visit the
New
Website

Nurturing Goodness isn't just
our tagline but our way of life

Nutritious and delicious
has whole new look

We nurture farmers and their farms, employees and their careers,
consumers and their brands.

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 20


https://ltfoods.com/

The King of Bollywood teams up with the King of Basmati! & LTEO9Ds

BRING OUT s U~
_YOUR— | —YOUR -

FINEST

omwars

BRING OUT
—YOUR —

FINEST Times Square, New York

* Baloch separatists h||ack
train, kill 20 Pak soldlers

DPAAWAT A

BRING OUT
—YOUR —

FINEST

' 1 fﬁ #StocksToTrade
1St Innovatlve print campaign #StocksInFocus 71 U | i ‘wp N
in category #NurturlngGoodness #LTFOODS

; #rice StockMarketlndla
| mmShahRukhKhan::x
[ALL India Edition: 1.52 crore #daawat u #StocksMarket

That's when you know,
S CIRIZy awaits.

#EMCG #BringOutYourFinest #Daawat

RS #ZeenatAman  #StocksToWatch #stocksinfocus
RSN 4haawatBringOutYourFinest

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 21


https://www.youtube.com/watch?v=QaNecSiQNoQ&t=4s
https://www.youtube.com/watch?v=QaNecSiQNoQ&t=4s

The King of Bollywood teams up with the King of Basmati! & LTEO9Ds

Watch here:
1st ever 3D Anamorphic in category

Live across Top 25+ channels (National &
i Regional)

BRING OUT

BRING OUT
YOUR

FINEST

BRING OUT
—YOUR—

Impactful OOH and DOOH branding in 134 sites
across 32 Cities;

DAAWAT‘"
BRING OUT
—YOUR—

FINEST

%A
DAAWAT- |\ ¥
BRING OUT
YOUR-

FINEST

Events of the week

Biryani The
Weekend Lipsi

DMWAT

Ty
siani ki @8 DAAWAT
- BIRVANT

~ Daawat Biryani Daawat Pulav Basmati  Daawat Super Basmati
¢ Basmati Rice| World... ~ Rice 1Kg| Pearly slen...  Rice SKo Fuffy Lon...
=1

*hkdt 259 fhkt 4517 Kk 2650

Sponsored

Daawat
® www.blinkit.com/
Daawat - Bring Out Your Finest -
Elevate all dishes with Daawat
Discover the fluffiest, long grain Daawat Basmati

Perfectly aged for finest flavor & aroma that bring out
the best in your dishes

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25
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https://www.youtube.com/watch?v=gVIp2530TxM

Culinary Celebrations: DAAWAT® World Biryani Day & LTFooDs

DAAWAT

The FINEST

World Highlights from India, UK,

Blryam : .
Day 7 Middle East and Australia

toh raite ke saath hy

DMWAT

~ '%,
l' ; '-

Your chance to cook with
Che l\auru lupo«n qu

lagtt hat

€
| BIGY7:

PIY U SH
i d lVAA’?A»N

Brands align with Innovative Tech-Al Electrifying music Star Power Community
DAAWAT® enabled campaign concert building

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 23



One stop solution for all your needs

Launch of 1kg Regional Rice varieties across all the channels

et e
B OMWAT [

Ww gaaKw?t Laqhkgn Why Daawat
ada Kolam rice: Sona Masoori rice ?
100% Easy (o
Authentic Digest Aromatic &

Sweet taste

Ideal for

Regional 100%
Recipes .

Premium
Kolam
Variety

Ideal for

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25

Why select
Daawat Gobindo Bhog Rice

WS

/~
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NURTURING GOODNESS

Daawat’s Jasmine Thai Rice:

INDIA's 1st GLOBAL RICE, now at your doorstep!

Jasmine
Thai Rice

T e

GL.I!AI,

~-GOURMET -
Thai Hom Mali

Thai Hom Malli

Why Choose
Daawat Jasmine Thai Rice?

> e T

“

. l' g

@ Naturally @
Fragrant

Product of Gluten-Free

@ Thailand @

Non-GMO
certified

Flavours of Thai,
right on your plate!

@

=)

>
ok
A 4

]

Glwbal
—-Gourmet-—

24


https://www.facebook.com/reel/9391610980889425

~
& HEO282

Celebrating the Spirit of India with Festive Campaigns
Navratri: 360 campaign ~ On-

UNESCO Heritage Pandal: 1st HERITAGE Campaigns:
of its kind RICE INSTALLATION Goa and Pongal (Tamil Nadu) Ground, On Air coverage, In-
of Goddess Durga Kolkata show integration & Radio

P

PAYASAM
Sy

. h ’ -: -' » 3 .
f s ‘.'?,;:5 ."}'y

& 265K
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Campaigns and Social Media

Pushpa 2: On-Pack and In-film Integration

FINEST
BASMATI

XTRA LONG

1LYWSYE
ONOT VHIX
LSANIA

Digital Campaign featuring 3 Michelin Star Chefs:
(+3.2cr impressions and +4.5mn views)

DAMWAT DAMWAT

)

- 'S

%
-
"4
e

Gourmet Journey: Daawat by Chef
Gaggan Anand - Episode 1

Gourmet Journey: Daawat by Chef @
Himanshu Saini - Episode 2

Gourmet Journey: Daawat by Chef
Atul Kochhar - Episode 3

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25
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NURTURING GOODNESS

DAAWAT

The FINEST

EZ3  afagsdotcom @ - Follow DAAWAT

To merry celebrations
and many more biryani

( Share a picture of your
Grand Daawat of 2024

o3 afagsdotcom @ Edited + 3w
A look at how brands are lighting up
social media for Lohri celebrations. &

advertising #latest #trending
#creative #brand #campaign #creativeads
#creativespot #creativity #lohri #topical

cerebralriot Jw
Wow! These are god awful. &

Reply

oQv A

== 372 likes

| DAAWAT BIRYANI
BASMATI

ETTL

e FINESY

| The Reign of Biryani
Continues

Chunoge...
toh farg dikhega!

Chunoge...
toh farg dikhega!

26


file:///F:/Downloads/Srivalli (Video) _ Pushpa _ Allu Arjun, Rashmika Mandanna _ Javed Ali _ DSP _ Sukumar.mp4

Focused Marketing Initiatives Across Key Geographies & LTEO9Ds

\ 20, N
16,852,969 320,682 336,975 e ROYAL

+42% +10% +25% AUTHENTIC JASMINE Authentic Basmati
FROM THAILAND from India

WEBSITE i
CONVERSIONS : -
“ " e A‘

DISPLAY 87,745,848 1,691,210 1,017,747
+188% +541% +10k%
ACLAL L 87,322,689 176,772 86,128
+234% +237% +3k% SIGNATURE‘ PARTNER
TOTAL ‘ 191,921,506 ' 2,188,664 1,440,604 ‘Signature sponsor partner Dual branded booth at the Co-Marketing campaign with
: i HERIEE G A BRI0% X0 € of ‘Major League Cricket’ ‘Natural Products Expo West' Kikkoman

UAE: 11Mn VIEWS & 4.3Mn reach JAN.-MAR.'25 G Lroon: IRQ: 33Mn VIEWS JAN.-MAR.'25 & L1roons
CONTINUE BUILDING BRAND ENDORSEMENT WITH EMIRATI CHEFS & AMPLIFY

FAMILIARITY BRAND BUZZ WITH ORGANIC OUTREACH CONTINUE BUILDING BRAND FAMILIARITY = SEEDING RECOMMENDATION & OCCASION FIT
= e B BTFD ON HIGH REACH ONLINE PLATFORMS FOODIES & CELEBRETIES IN RAMADAN

H 7 Chefs paid
starting Jan.15. R90%+/F5 SA 6Mn. AR 4.2Mn 20 organic outreach

125 pieces of

\ R % . 1>~ 2 \ ) 2 L 3
] £ % £ [ Q (©] S )
£y | * p— Monthly .
3 | i:a) R 5 ) Live time Reach/ Frequency Views ]
e { Cags Traqi 15Mn views. 19 pieces of content.
: . 2 ek 90%+/5 18.3Mn e g
starting Jan.15. S 2K followers' gain. 9 influencers

8 weeks Monthly Views:

content
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Awards & Accolades &) LTFoOoDS

&P LT FooDs

TWICE RECOGNIZED FOR
EXCELLENCE!

Royal has won 2024 Self Magazine & People’s Food
Supermarket awards

ROYAL

Hyvorntussi
Biryani Kit

Certified

FEB 2025FEB 2026
INDIA

ESGAWARD

This is to certify that LT Foods Limited has
successfully completed the assessment conducted by
Great Place To Work®, India, and is certified as a great workplace.
Category: Mid-Size Organizations

This certificate is valid from February 2025 till February 2026.

~ |
21st Annual Chef Awards &M LTFOODS
11th Knowledge Summit

&"’M > INDIAN e (e
° RESTAURANT T

oo EUNGRESS&AWARDSZU?A

SGOLD

Warro SRP RIcCE - INDIA

Great Place To Work®, India

2024

Aiman Usehilor
TED 0 saenyooms

= R RESTAURANT FRANCHISE N
“"“ INDIA.IN f@innluhuwhuﬂum
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STRATEGY &
OUTLOOK




Continuing on the high-growth global FMCG business & LTFooDs

MARGIN EXPANSION

* Building Economies of Scale

GROWTH
» Further solidifying the CORE business

+ Adding efficiencies across the value chain

+ Driving premiumisation
« Widening distribution channel

« Expanding product portfolio and entering newer
geographies

« Explore inorganic opportunities

BEING RESPONSIBLE @ @
« Embedding ESG in the culture of the g
organisation J

CAPABILITY BUILDING

+ Digital Transformation

» Focus on building People skills and talent pool

LT FOODS INVESTOR PRESENTATION | 12M & Q4 FY25 30



Laying A Clear Path in Place for Future Growth & LTroops

Compelling growth opportunities across geographies, expected
to achieve EBITDA Margin of +14% in the next 4 years

Expanding Product Portfolio and Deepening Distribution and
Product Premiumisation Identified entering Newer Geographies

* Focusing on high margin new and premium Levers for * Robust distributit?n network to drive consumer
products; . reach & penetration, and to further strengthen
Margln our franchise;
* Exploring multiple adjacent categories for .
exBansign = rigl[l)t to Mfin to expang share of Expan5|0n - Strategic restructuring based on the ‘Theory of
consumer’s wallet; Constraints’ is geared towards achieving

sustainable growth

Revenue Mix %

m Basamti & Other Specialty Rice

{3% 10% 7% c < Distributors e ]
= y 20 ; Strong focus on Quick
= E _ Commerce, E-Commerce and
T < ’ j Modern Trade partners l
8T% 83% k7] :é T

i I

outlets

= Organic Foods & Ingredients
® RTH /RTC
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Opportunity Landscape for our Core Business

Basmati Rice Market (est.) (INR in crs.)

Expected Industry CAGR

0

Categorical Growth

+ overall growth in Basmati
rice and speciality rice
categories;

Factors

Driving
Growth

+ Consumers’ movement
from lower to higher price
points in India;
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+ South Asian population

North America
24,000+ 6,000+
7-9% 10-12%

0

Immigration

migrating to western
countries

Preferences

« Growth of Ethnic cuisine
and increasing popularity
of biryani, globally

/~
2 LT FOODS

NURTURING GOODNESS

Europe (+UK) Middle East
6,000+ 30,000+
4-6% 3-4%

Indian FMCG market is estimated at
~$105bns, with an expected growth
CAGR of 11%, driven by:

* increased per capita
consumption;

* increased household penetration
(fueled by improving retail reach)

32



Further strengthening brand recall for increased market share vz crs

« Improve market share in India « Increase revenue mix of NPD from 2% (currently) to 10%
« Extend into adjacencies
« Increase consumer acquisition  Further strengthen consumer reach and penetration

Tapping Emergent and Big Opportunities

Conversational Contextual Conventional Super Foods Regional Specialities Global Specialities
—_—0"

DMWA?

Digitally-enabled Distribution Across Verticals

Portfolio Expansion & NPDs

Mass Media + Digital Presence + Activations War Room Resolving ) )
Plan Central - Bottlenecks Virtual Calling
] ’ ints-of- to reduce costs
Food Expliessmns Festive Packs Consumer Activations Enable Local at points-of-sale
& Recipes - Promotions —
Auto Credit financing

- : i G Replenishment to distributors
‘ : for efficient-serving cost optimisation

General MT & e-
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Investing in Capabilities: Digital Transformation

Build a ‘Smart & Intelligent Enterprise’ which can drive 1.5X ~ 2X BUSINESS VALUE

Leadership

L)

Key
Objectives

*® %

Technology

Case Study:

How LT Foods achieved 2x revenue growth

with diqgital supply chain transformation

Reduced finished
good inventory

from 40-45 days
to 20 days
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Enhance Stakeholder Experience

. Create More Value For The

Customer

- Optimize & Rationalize Cost

Enhance Productivity

Bring More Transparency
Reduce Risks

Enable Compliances

More Controls & Agility
Enhance Safety

Enable Fast Decision Making

Enable ESG

- Strong Brand Value

Better Market Position

8

LJ

/~
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NURTURING GOODNESS

Enable Revenue Growth
Improved EBITDA
Strong Controls

Enable Sustainability

Stronger Financial
Position
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https://www.ey.com/en_in/transformation-realized-case-studies/how-lt-foods-achieved-2x-revenue-growth-with-digital-supply-chain-transformation

Our Inorganic journey so far & LTroops

817 Elephag?t (Canada) 51% stake to strengthen ! ‘Golden Star’is now the #1 Jasmine :
Indus Valley / Rozana share in the branded rice brand in the US :

Jasminerice market. b ]

(HUL - Middle East)
4 ROYAL | (oo

1
I
1
O Acquisition Attributes

» Strengthen presence in existing
and newer geographies;

* Further solidify presence in
newer segments in existing
geographies;

» Leverage distribution network of
the target entity to supply
existing products;

Penetration in
the markets of

the USA ! :
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(Netherlands): 30% stake
in the organic speciality
foods; capitalize the
existing distribution
strength, and further
strengthen EU presence
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ESG Initiatives: Nurturing Goodness

-~
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NURTURING GOODNESS

LT Foods Limited ‘Aﬂ LT FOODS

Sustainability Report 2023-24 NURTURING GOODNESS

Shaping a
Sustainable Future

1st Sustainability Report
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FUELING 3000+

YOUNG MINDS WITH
HEALTHY MEALS

H AL

4\‘

"‘ Ul

_‘~\o

|

Through its mid-day meal programs, we ensure
3,000+ children receive vital nourishment
require for a healthier life.

TURING GODDNESS

THE CYCLE OF CHANGE
STARTS HERE!

We empower women with menstrual health
education & safe sanitation practices

~
o LT FOODS

. MORE RAIN,

) LT FOODS

JURTUSRING GOODNESS

GENDER EQUALITY
STARTS WITH EDUCATION

We Support 75 Girls Through
Udyayan Care, Ensuring a Brighter Future

ssssssssssssssssss

COME RAIN OR

.- WE'LL BE READY!
. We recycle 15,000+ KL of water
. " with rainwater harvesting.

U
e

PURE WATER,

) BRIGHTER
FUTURES FOR
30,000+ LIVES

B

Our water sanitation initiative
makes clean water a reality for many

@ L1Eoous

CHANGE BEGINS WITH
BRIGHT IDEAS!
Lighting 323 communities
with solar power

..................

EMPOWERING THE FUTURE

We're promoting digital education by establishing
computer labs and dedicated teachers in schools

By 2030, LT Group aims to create 100+
ponds to support water recharge and
enhance sustainability efforts.
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https://ltfoods.com/ltfoodscms/uploads/investors/annualreports/annualreports_1740135117.pdf

Shareholding Information

® Promoters

9.2% = Mutual Funds

m FPIs / FlIs (Others)
FIIs (SALIC)

Others

/~
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Shareholder Information

as on March 28, 2025

BSE Ticker

NSE Symbol

Bloomberg

Market Capitalisation (¥ Crs)*
Free - Float share %

Free Float Market Cap (ZCrs)
Shares Outstanding (# in Crs)

Industry

532783

LTFOODS

LTFOODS:IN

13,230

40.0%

5,292

34.7

Consumer Foods

Promoter Shares are Unencumbered

* Share price as on 28 March 2025 (Closing Price: INR 381.0)
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Safe Harbour &) LTFoOoDS

This presentation and the accompanying slides (the ‘Presentation’), which have been prepared by LT Foods Limited

(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation

or invitation to purchase or subscribe for any securities and shall not form the basis or be relied on in connection with any contractor binding commitment whatsoever. No
offering of securities of the Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of, or any omission from,
this Presentation is expressly excluded.

This presentation contains certain forward-looking statements concerning the Company’s
future business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward-looking
statements. The risks and uncertainties relating to these statements include, but are not limited
to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,
competition (both domestic and international), economic growth in India and abroad,
Ability to attract and retain highly skilled professionals, time and cost over runs on
contracts, our ability to manage our international operations, government policies
and actions regulations, interest and other fiscal costs generally prevailing in the
economy. The Company does not undertake to make any announcement in case
any of these forward-looking statements become materially incorrect in future

or update any forward-looking statements made from time to time by or on behalf
of the Company.
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LET'S BUILD RESILIENCE.
LET'S GROW SUSTAINABLY.

/~
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NURTURING GOODNESS

Ms. Monika Chawla Jaggia

(Chief Corporate Development Officer)

E-mail: monika.Jaggia@Iltgroup.in
Phone: +91 124-3055101
Website: https://Itfoods.com/

LT FOODS LTD.

(CIN: L74899DL1990PLC041790)

Registered Office Address:
Unit-134, 1st Floor, Rectangle-1, Saket District Centre,
Saket, New Delhi-110017

Corporate Office Address:
4th Floor, MVL I Park,
Sector - 15 Gurugram - 122001

LinkedIn https://www.linkedin.com/company/It-foods/
Facebook https://www.facebook.com/LTFoodsOfficial
Twitter https://twitter.com/Itfoods

Instagram https://www.instagram.com/Itfoods_official/
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