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‘Know What You Eat’ is just a scan away: LT Foods unveils “DAAWAT®
I’m Organic” range

= New Delhi (India), 23" January 2026: LT Foods Ltd,

T . a leading billion-dollar global FMCG company in the

—DAﬁ‘,‘:ﬂ— consumer food space, has launched “DAAWAT® I’'m

] | We{e/NNE Organic” range, a thoughtfully crafted offering

— BASMATIRICE— ' —SONA MASOORIRICE=  (esigned for consumers who seek authentic and
. organic produce.

This range unveils two variants - DAAWAT® Organic
-,/ Basmati Rice and DAAWAT® Organic Sona Masoori
BAE . = Rice.Atthe heart of “DAAWAT® I’'m Organic”, lies
PO a simple yet powerful promise —True. Tested.
: : : b Traceable. Every grain is cultivated responsibly,
IREARCINIINES rigorously tested, and fully traceable, ensuring
consumers know exactly what they are consuming. For the first time, traceability has gone beyond
the label. The product empowers consumer to experience the entire journey first-hand. A QR code
prominently placed on the front of the pack allows consumers to have an immersive experience of the
rice’s journey—from geo-tagged place of cultivation and land testing to batch-wise certification,
processing, storage and final packaging.

The “DAAWAT® I’m Organic” range comes vacuum-packed to preserve freshness and purity, for
longer duration. The “DAAWAT® I’m Organic” range is backed by a series of global and Indian
certifications for organic products such as United States Department of Agriculture (USDA), India
Organic and OneCert, Jaivik Bharat and ADITI. The new range will be available across all leading E-
Commerce and Quick-Commerce platforms.

Speaking on the occasion, Mr. Ritesh Arora, CEO - India Business & Far East, LT Foods Ltd.,
said, “At LT Foods, organic is not a trend—it is about integrity across the entire value chain. While
our Organic Foods & Ingredients business contributes 11% of our revenue globally, in India we are
spearheading this journey under the brand DAAWAT®. We are tapping it into two big premium
segments — Basmati and Sona Masoori. With DAAWAT® I’m Organic, we are raising the bar on
what organic truly means by ensuring that every claim is backed by verification and complete
transparency.”

K. Ganapathy Subramaniam, Chief Marketing Officer, LT Foods Ltd. Said, “The modern
consumer is increasingly conscious and discerning. They are not just asking whether a product is
organic, but want to understand its journey. DAAWAT® I’m Organic has been thoughtfully designed
to answer these questions through our ‘True, Tested, Traceable’ promise. We want consumers to
enjoy their food the way nature intended it to be.”
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About LT Foods Limited

LT Foods Ltd. (NSE: LTFOODS, BSE: 532783) is a leading billion dollar global FMCG company in the consumer
food space. It is a leading player globally in the specialty rice and rice-based foods business for more than last
70 years. The company delivers the finest quality and taste experiences in more than 80 countries across India,
the U.S., U.K,, Europe, the Middle East, the Far East and the Rest of the World. The company’s flagship brands
include DAAWAT®, one of India’s most loved and consumed Basmati brands, Royal®, which is North America’s
most loved brand and many more. The company is proudly expanding into the future food preferences of
millennials by offering organic food in global markets and supplying organic food-ingredients to leading
businesses. The company is committed to nurturing the goodness of food for people, the community and the
planet.

It has a consolidated revenue of around Rs. 8,773 crores as of FY’25. It is growing at a 5-year Revenue CAGR
of 16% and PAT CAGR of 21%. LT Foods has an integrated “Farm to Fork” approach with a well-entrenched
Distribution Network and Global Supply Chain Hubs backed by automated state-of-the-art and strategically
located Processing Units in India, the U.S. and Europe, and a robust distribution network with 2,000+ distributors
across the globe.

For further information, please contact:

Monika Chawla Jaggia Mansha Urrahman Waris Vishal Bhalla

Chief Corporate Development Officer Sr. Manager — Corporate Communications | Account Director

LT Foods Limited LT Foods Limited Concept PR

E-Mail: monika.jaggia@Itgroup.in E-Mail Id: mansha.waris@ltgroup.in E-Mail: vishal.b@coneptpr.com
M: +91 9818200721 M: +91 9205430516 M: +91 +91 88264 56567

Additional information on LT Foods Limited:

Corporate Identification No: L74899DL1990PLC041790

Registered Office Address: Unit No. 134, First Floor, Rectangle — 1, Saket District Centre, New Delhi - 110017
Corporate Office Address: 4™ Floor, MVL iPark, Sector — 15, Gurugram - 122001

Website: www.ltfoods.com

Disclaimer: Statements in this document relating to future status, events, or circumstances, including but not
limited to statements about plans and objectives, the progress and results of research and development,
potential project characteristics, project potential and target dates for project related issues are forward looking
statements based on estimates and the anticipated effects of future events on current and developing
circumstances. Such statements are subject to numerous risks and uncertainties and are not necessarily
predictive of future results. Actual results may differ materially from those anticipated in the forward-looking
statements. The Company assumes no obligation to update forward-looking statements to reflect actual results
changed assumptions or other factors.
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